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EY logo use instructions and conditions 
 
If this logo is being used by an external party, the external user must agree to the following 
instructions and conditions. 
 
Any use of the EY logo in materials promoting activity between the firm and an external audit 
client must be reviewed by the Ernst & Young LLP Independence Group. Please contact Brian 
S. Lynch at +1 212 773 8332. 
 
Usage instructions 
The EY brand identifier, or logo, consists of the following: 
 The EY letters 
 The tagline – Building a better working world 
 In some usages, the small Beam 
 

 
 

 
 

EY logo with tagline EY logo with small Beam 
 
The EY logo is rendered in a specific configuration and should not be altered in any way other 
than resizing proportionately. Under no circumstances should other logos be developed. For 
guidance on which logo is suitable for your application, see the “what logo where” table in the 
Visual identity principles, available on The Branding Zone. If you require special assistance in 
choosing a logo to meet your particular needs, please contact The Branding Zone. 
 
Color 
The logo must be used in one color only for all applications (with the exception of the small 
Beam which must always appear in EY Yellow and EY Gray).  It is recommended that the color 
chosen should be of the highest contrast possible against the background onto which it is 
placed. Use the EY color palette of gray, black or white. 

Clear space 
When using the logo, a certain amount of clear space must surround it to maintain its visual 
integrity. No other elements may intrude on the clear space.  

The clear space is based on the height of the letter E within the logo. In most circumstances, 
the clear space is one E height all around. Where the small Beam logo is in use, the clear space 
from the highest point of the beam is one third of the cap E height. It is preferred that no 
graphic element be placed directly above, below or adjacent to the logo. 
 
For more information, see the “Brand elements” section of The Branding Zone. 

 
The logo should only be used as stated above. All other uses of the logo should follow the 
standards as detailed on The Branding Zone. With questions, please write to The Branding 
Zone. 

BRINGING THE WORLD CLOSER THROUGH CHORAL MUSIC

Sonntag, 25. Mai 2014, 18 Uhr Heiliggeistkirche Frankfurt 

Daniel Stipe und Wilhelm Schmidts, Orgel
Masterwork Chorus Morristown, Leitung: Andrew Megill
Cäcilien-Chor Frankfurt, Leitung: Christian Kabitz

Louis Vierne: 
Messe Solennelle op.16
Benjamin Britten: 
Rejoice in the Lamb
und weitere Werke von Foss, Schütz, J.S. Bach u.a.

Karten für u 35,- / 24,- / 18,-
erhalten Sie bei Martina Stiebing Telefon: 06081 – 43 654 / Fax: 06081 – 448 354
E-Mail: karten@caecilienchor.de
Ermäßigte Karten für Schüler und Studenten an der Abendkasse

Veranstalter: Cäcilien-Chor Frankfurt 
Mitglied im Verband deutscher Konzertchöre
www.caecilienchor.de
Gefördert vom Kulturamt der Stadt Frankfurt am Main



BRINGING THE WORLD CLOSER THROUGH CHORAL MUSIC

Donnerstag, 29. Mai 2014, 20 Uhr Heiliggeistkirche Heidelberg

Daniel Stipe und Wilhelm Schmidts, Orgel
Masterwork Chorus Morristown, Leitung: Andrew Megill
Cäcilien-Chor Frankfurt, Leitung: Christian Kabitz

Louis Vierne: 
Messe Solennelle op.16
Benjamin Britten: 
Rejoice in the Lamb
und weitere Werke von Foss, Schütz, J.S. Bach u.a.
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15 Euro (ermäßigt 8 Euro) zzgl. Gebühren
Zuschlag an der Abendkasse

und per E-Mail: bestellung@kantorat-heiliggeist.de

Zuschlag an der Abendkasse

und per E-Mail: bestellung@kantorat-heiliggeist.de

Veranstalter: Cäcilien-Chor Frankfurt 
Mitglied im Verband deutscher Konzertchöre
www.caecilienchor.de
Gefördert vom Kulturamt der Stadt Frankfurt am Main


